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director. 

Claudine, who as store 
reporter when the KR! E NEWS 
was first in 1940, some- 


of : 


5 


ig about 237 and store 

changes and promo- 

in KRESGE NEWS is a 
pleasure for Claudine. 
Clai 


enjoyable retirement with her hus- 
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the years of 1965, 1966 and 1967. 
Reading good novels and culi- 
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Top Rep rs 


Irene Norma 


a 
Gertie 
ODay 












Esther 
Cap Hallberg Hillman 
. . . . . . * . @ 
customers as well as staffers. A! MIDWESTERN REGION 
execu- 
scrapbook rn that of| Norma 8, 
the late Sebastian S. | me the NEWS 
Esther's pride and joy. 
a -F -y ——F | 
Esther's main i She is 
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nary adventures such as trying out 
new 
interest os this reporter. 


Mrs. Hillmann, super- 
visor who buys and ises soft 
line i the 

in 1951 and began fine 





Kresge Stores 


Modernize 


1969 Buster Brown Line 


UPDATE 1969 is the theme of an extensive new Buster Brown 
program, said Buyer John J. Haller. Buster Brown was originally 


a cartoon character of the early 


adopted the name and applied i 
clothing. | 


Now, Buster Brown is progress-| 
ing into the world of super-modern 
merchandising. Updated layouts, 
displays and styles will be in 

stores in the spring of 
1969. Convenience becomes an all- 
important factor for the 
ment manager as well as the cus- 
tomer. 


Basic layouts will be functional 
and practical for the convenience 
of customers and store personnel 
Stocking merchandise and arrang- 
ing displays will be easier and less 
time-consuming for department} 
workers. Special bin identification, | 
possibly photographs of the items 
and listings of sizes, colors and 
styles, will be placed at the bottom | 
of each of the numbers. 


For the customers, displays in 
large units will again be by size | 





Jupiter Promotes 
Jupiter stores will be promoting 
good old fashioned Dollar Days 
in March. Wesley E. Brown, Jupi- 
ter advertising manager, said man- 
are enthusiastically looking 


agers 
forward to the promotion. New| priced merchandise from the buy- | 
promotional 


ideas will be used! 


1900s. In 1904, a manufacturer 
it to a quality line of children’s 





rather than style for easier shop- 
ping. For department heads, lay- 
outs will be simpler. They can 
utilize one of the merchandise plots 
planned for three different size de- 


partments. To make merchandising 


easier, call-for-orders will be issued 


| twice a year for seasonal coverage. 


The spring line of Buster Brown 
clothes will consist of fashionable 
knit shirts, slacks and shorts and 
boys’ woven slacks. The price of a 
Buster Brown outfit is commen- 
surate with its top quality. 


Today, Buster Brown, a pro- 
ducer whose merchandise has ex- 
ceptional customer acceptance, has 
a 42-percent mark-up gross profit. 
All Kresge stores in search of even 
greater selling merit in 1969, said 
Mr. Haller, should be on the look- 
out for the updated Buster Brown 
program 


Dollar Days 


along with the old tried-and-true 
events. 

Jupiter Operations and Merchan- 
dise Manager Harold E. Wilcox 
has obtained « selection of specially 


ing Offices for Dollar Days. 
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She writes: “We have such a won- 
derful group of people here at 318 
— it's a real 


i 
: 


e 
F 
Zz 
3 


z 


gs 
£ 
& 
8 
8 
J 
2 
3 
? 


rf 
F 


; 


: 


1 


pre 
i 
A 


| 


i 


i 


i 
k 
j 
: 


nyt 
st 
il 
hs 


i 
if 










iF 

ze. 
ak 
+4 






8. 
3 
8 

































i 
ri 


i 





